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DE LA SALLE UNIVERSITY 

 

 

Preamble 

De La Salle University in Manila the Philippines is an internationally recognized Catholic university 

established by the Brothers of the Christian Schools in 1911. Inspired by the charism of St John Baptist de 

La Salle, the University community, together and by association, provides quality human and Christian 

education by teaching minds, touching hearts and transforming lives. 

 

Vision-Mission 

A leading learner-centered research university, bridging faith and scholarship in the service of society, 

especially the poor. 

 

Core Values 

Faith (religio) 

DLSU is committed to nurturing a community of distinguished and morally upright scholars that 

harmonizes faith and life with contemporary knowledge in order to generate and propagate new knowledge 
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College of Liberal Arts 

Vision 

Be a dynamic community of faith-inspired learners engaged in creative endeavours and scientific 

scholarship for the service of humanity and society, especially the marginalized. 

Mission 

We develop our students into ethically committed leaders and knowledge producers, grounded in the 

humanities and social sciences, towards social transformation in the global community. 

Core Values 

Openness 

CLA is committed to enriching the learning experience by promoting an environment informed by faith 

and respect for pluralism and diversity. 

Excellence 

CLA is committed to developing competent individuals who uphold the highest standards of 

professionalism and integrity.  

Solidarity 

CLA is committed to promoting community through human relationships rooted in equality, unity in 

diversity, and interdependence.  

Goals 

▪ Uphold teaching and research excellence in humanities and social sciences 

▪ 
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DEPARTMENT OF COMMUNICATION 

 

VISION 

We, the Department of Communication, aim to be a community of reflective, innovative, and 

strategic communicators driving sustainable and inclusive change. 

MISSION  

 

We endeavor to provide a learner-centered, creative, and inquiry-driven curriculum attuned to 

emergent realities, and grounded on theoretical developments and ethical professional practice  

 

As a community of communicators, we shall engage in a learner-centered, creative, and inquiry-

driven curriculum attuned to emergent realities, and grounded on theoretical developments and 

ethical professional practice. We shall lead in communication practice and research. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

(updated on 08-14-2015) 

  



6 

 

 

DEPARTMENT OF COMMUNICATION 

Organizational Chart 
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ROSTER OF FACULTY MEMBERS 

 

Fulltime Faculty 

 

Katrina Alvarez 

rank pending 

Ph.D. Communication and Information Studies 

Nanyang Technological University, Singapore 

Specialization: digital media; user experience research; game studies 

 

Jan Michael Alexandre Bernadas 

Associate Professor 3 

Ph.D. Communication 

City University of Hong Kong, Hong Kong SAR 

Specialization: health communication; quantitative research methods in communication 

 

Jason Vincent Cabañes 

Full Professor 2 

Ph.D. Communication Studies 

University of Leeds, UK 

Specialization: media, migration, and multiculturalism; digital labor studies; participatory visual 

research 

 

Clodualdo del Mundo Jr. 

Professor Emeritus 

Ph.D. Communication Studies 

University of Iowa, USA 

Specialization: film studies; histories of media forms and institutions; screenwriting 

 

Maria Angeli Diaz 

Associate Professor 1 

Ph.D. Organizational Communication 

Purdue University, USA  

Specialization: organizational communication; communication research and audit 

 

Bruno Lovric 

Associate Professor 2 

Ph.D. Media and Communication 

City University of Hong Kong, Hong Kong SAR 

Specialization: film studies; popular culture; mediatization of cultural identities 

 

Consuelo Angela Santos 

Assistant Professor 4 

Ph.D. Development Communication 

University of the Philippines Los Baños 

Specialization: development communication 
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Cheryll Ruth Soriano 

Full Professor 4 

Ph.D. Communications & New Media  

National University of Singapore, Singapore 

Specialization: internet and mobile studies; political economy of media; new media, governance, and 

politics 

 

Norman Zafra 

Associate Professor 5 

Ph.D. Media, Film and Television 

University of Auckland, New Zealand Aotearoa 

Specialization: 
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Erwin Lemuel Oliva 

Assistant Professorial Lecturer 1 

M.A. Journalism  

Ateneo de Manila University, Philippines 

 Specialization: journalism studies; digital journalism
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CHED Permit 
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MA COMMUNICATION PROGRAM                                                                                            
De La Salle University 

 
Program Specification / Description 

 
 
1. Awarding Institution De La Salle University 

 

2. College/School College of Liberal Arts 

 

3. Program permits / history The graduate program, MA Communication major in Applied 

Media Technology, was granted in 2000-2001 a CHED temporary 

permit #147 s. 2000 (dated Oct. 5, 2000).  The temporary permit 

issued during AY 2000-2001 has been superceded by the 

autonomous status granted to DLSU in 2001. 

 

In 2008, the program was deactivated due to a dwindling student 

population. In 2013, as a result of efforts to update and align the 

program with emerging technological trends as well as of more 

active marketing, the program was reactivated.  

 

In 2022, the program’s name was revised to MA Communication 

to reflect its stronger focus on research and scholarship. The 

program continues to engage with emerging technological trends 

while aligning with CHED CMO 15 series of 2019, which 

requires students to have at least one peer-reviewed journal 

publication or juried creative work in order to graduate. 

 

  

4. Program Title Master of Arts in Communication  

 

5. Program Overview 

 

6. Philosophy and Goals: 

 

a. Rationale 

 

 The boom in digital technology has provided today’s media practitioners with improved and 

innovative ways of disseminating ideas and information. The proliferation of interactive applications and 

accessibility to the Internet present to communicators fresh strategies for obtaining data and reaching new 

audiences and novel opportunities for local and global correspondence and interaction.  On the other hand, 

the creative richness embedded in these technologies, the convergence of multiple forms, and the increased 

spreadability of media pose new questions, opportunities, and problems in the use of media technologies. 

 

 One such issue that has emerged in the experience in many developing countries like the Philippines 

is the impact of the new communication technologies on traditional cultural forms and expressions of 

identity and nationhood.  These technologies have enabled various media artists and professionals to shape 

and spread alternative representations, sometimes challenging established beliefs, values and practices.  In 

response to this development, there is a need for communication specialists who understand the dynamics 
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Expected Learning Outcomes ELGAs 

Covered 

3. Appreciate the potential of media, while having the critical lens to question 

the complex interplay of politics and power that are embedded in these 

technologies and in the use of these technologies.  

CCT 

EC 

RRL 

4. Assess the ethical issues related to media practices. CCT  

RRL 

SDC 

5. Understand the problematics of the production of culture in the 

communication age with regard to users/consumers of media and their 

ability to actively intervene. 

CCT 

EC  

RRL 

SDC 

6. Articulate a critical assessment of current issues and debates in the study of 

culture-producing industries as well as the historical antecedents to these 

issues and debates.  

CCT  

EC 

RRL 

7. Develop innovative media production projects or conceptual ideas that are 

fully grounded on rigorous and ethical research to address a specific 

communication problem and audience needs. 

CCT 

EC  

RRL 

SDC 

8. Conduct original and good quality research to influence and impact on 

media and communication policy, industry practice, non-profit and public 

agenda or to shape future academic scholarship in the media and 

communications field. 

CCT 

EC  

RRL 

SDC 

9. Conceptualize and write media histories that are reflective of various 

socio-cultural contexts 

CCT 

RRL 

SDC 

10. Recommend technology applications that are beneficial and useful to 

individuals and organizations. 

CCT 

EC  

RRL 

SDC 

11. Respond to multiple experiences, problems, and ideas about the media and 

society and communicate personal meaning.  

CCT 

RRL 

12. Act as competent and ethical media practitioner /producer  
CCT 

EC  

RRL 

SDC 

13. Communicate effectively and confidently, using a range of written, spoken 

and visual texts, as well as using multiple forms of contemporary media for 

diverse audiences 

EL 

14. Perform an active leadership role in shaping of the future of media by 

engaging with industry and the arts as critical visionary partners amidst 

rapid technological change. 

CCT 

EC  

RRL 

SDC 

 

 

d.  Distribution of courses per trimester 

 

The curriculum is divided into three parts, namely the Core Courses, the Electives, and Masters 

Thesis. Students are required to take all Core Courses. The Core Courses provide the theoretical 



15 

 

foundation and conceptual frameworks on the nature of communication, the characteristics of various 

media, and their development from traditional to new forms as well as the social and global context of 

their evolution. Although these courses are largely conceptual, students will be asked to articulate their 

understanding in various projects.  

 

In the Electives, students are advised to take specialized production and nonproduction 

courses related to Journalism, Film/Television or Interactive Multimedia. In these courses, students are 

asked to do in-depth study of the evolution of traditional media into new media and develop new 

applications in varied hybrid or digital forms. As much as possible, the inter-relationship between the 

medium, the corresponding digital hardware and software and their applications in varying scenarios of 

cultural development will be explored and demonstrated in specific individual or group projects. 

 

 Students are required a total load of 36 units distributed as follows:  18 units of Core Courses, 12 

units of Electives, and 6 units for research and thesis paper writing.  

 

e. Sample flowchart 

Program Checklist/Flowchart 
* For fulltime students of 12 units per term. 

* The core courses may be taken in any order. 

  
TERM 1 TERM 2 TERM 3 TERM 4 TERM 5 TERM 6 

CORE 

COURSES 

COM537M 

Communica-

tion and New 

Media 

Theory 

COM532M 

Histories and 

Media Forms 

and 

Institutions 

COM531M 

Media 

Criticism:  

Approaches 

and Practices  

   

 
COM536M 

Ethics, 

Standards 

and Public 

Policy 

COM535M 

Discourses 

of Cultural 

Production 

COM528M 

Media 

Research and 

Proposal 

Writing 

   

ELECTIVES Elective 1 Elective 3 

(Required 

Methods 

Elective) 

    

 
Elective 2 Elective 4 or 

Cognate 

    

NON 

COURSE 

WORK 
 

  
Comprehen-

sive 

Exams 

Masters 

Proposal 

Defense 

Masters 

Thesis 

Defense 
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¶ The journal article or creative work should have been written in connection to and 

submitted for published or juried during the time of the students’ tenure with the 

program. 

¶ The journal article or creative work can be either sole authored/created or co-

authored/created. 

¶ The journal or the juried outlet where the work appears should be approved by the 

department. In connection with this, the department will maintain a living document 

that lists down approved outlets for dissemination. 

 

g.  Summary of units and course descriptions.  

 

The curriculum consists of the following: 

 

Core Courses (18 units). Each core course is credited for 3 units: 

 

Name and code Description 

Communication and 

New Media Theory 

(COM537M) 

This core course introduces key communication and new media theories and the 

research conducted in relation to these theories. The course will open with a 

discussion of what constitutes “theory,” "communication," "media" and "new 

media" as well as an interrogation of the various philosophical approaches to 

communication and new media studies. It will then survey some of the key 

theories and models used in the field, looking at their historical development 

and future trajectory. 

Media Criticism: 

Approaches and 

Practices (COM531M) 

This core course reviews the various schools of media criticism, ranging from 

media effects to genre, audience reception, semiotics, post-structuralism, and 

intersectionality. 

Histories of Media 

Forms and Institutions 

(COM532M) 

This core course provides a comprehensive historical survey of the development 

of print, broadcasting, film, and interactive multimedia formats and their 

systems of distribution. It also evaluates recent trends in the convergence of 

various communication technologies and emergence of new audiences and 

markets. 
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Environmental 

Communication as 

Organizational 

Communication 

(COM717M) 

This elective course gives an overview of concepts that have shaped how 

organizations have engaged in environmental communication with internal 
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MA Communication  
 

 

Program Learning Outcomes and ELGAs 

 

ELOs Expected La Sallian Graduate Attributes 
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ELOs Expected La Sallian Graduate Attributes 

Critical 

and 

Creative 

Thinker 

Effective 

Communicator 

Reflective 

Lifelong 

Learner 

Service- 

Driven 

Citizen 

9. Conceptualize and write media histories 

that are reflective of various socio-

cultural contexts 

*  * * 

10. Conceptualize and recommend 

technology applications that are 

beneficial and useful to individuals and 

organizations. 

* * * * 

11. Respond to multiple experiences, 

problems, and ideas about the media and 

society and communicate personal 

meaning.  

*  *  

12. Act as competent and ethical media 

practitioner /producer  

* * * * 

13. Communicate effectively and 

confidently, using a range of written, 

spoken and visual texts, as well as using 

multiple forms of contemporary media 

for diverse audiences 

 *   
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CURRICULUM MAP 
 

Legend:  

*   The learning outcome is evident in the course 

** The learning outcome is very much evident and directly aimed by the course. 

 

CATEGORY SUBJECT 

Program Learning Outcomes 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 

CORE 

 

Communication And New Media Theory ** * **  *  *  ** ** **  ** 
 

Media Criticism **  ** * *  *  * * *  * 
 

Histories And Media Forms And Institutions  ** **  * * * **   *  * * 

Discourses Of Cultural Production **  ** * ** ** *  * * *  * ** 

Ethics, Standards, And Public Policy **  ** ** *  *    * ** * 
 

Media Research And Proposal Writing   * * *  **    ** ** ** * 

ELECTIVES 

 

Art Directing for New Media     *    *   * * * 

Basic Production         *   * * * 

Constructing the Screenworld *  * * * *     * * * * 

Convergence Journalism * * * *     *  * * * * 

Creative Documentary Practice * *  * *   * * * * * * * 

Culture, Technology And Communication *  *  *  *   * *   * 
 

Desktop Video Post Production   * * *      * * * *  

Digital Design *  * * * * *   * * * * *  

Digital Futures * * * * * * *  * * *  * *  

Digital Labor *  * *  * *  * * *  * *  
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Health Communication *  * * *    *  * * * *  

Hypernarratives *  * * * * *    * * * *  

Immersive Media Environments   * * *
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Desktop Laboratory (with Adobe Creative Cloud) 

 

 

 

 
TV Studio’s Control Room 

 

 

 

 
Television Studio 

 

 




